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Baby abandoned in 

A&E w"th umbilical 

cord still attached» 

Gilile e rose t ree places to take the runner­

up posi io11, whille Apple placed third havi11g 

risen hree places from last year. 

Ma ks & Spencer leapfrogged John Lewiis o 

seven h place as the department sto e sllipped 11i e to 15th position. 

Google and Amazon bo h d rapped ou of he op 20 as Disney a d Hea h row 

both re-entered the ranking or he firs iime s1ince 2073, as did BP and

Shell after a four and three year absence respectively. 

The top 20 ,consumer supierbram:ls 
• 

l. Lego

2. Gillette

3. Apple

4. Andrex

5. Coca-Cola

6. Disney

7. Marks & Spencer

8. Boots

9. Heinz

70. BMW

71. Cadbury

72. Rolex

73. BP

74. Shell

75. John Lewis

16. Heathrow

77. Jaguar

18. Kleenex

79. Visa

20. Haagen-Dazs



Daily s aples Andrex, Coca-Cola, Cadb1Jry and Heinz retained op 10 places, 

bu Kelllogg 's ,and Fairy slipped ou .. 

The I is is det,ermined by ,2 ,500 co11su mers, who are ask:ed o ran each 

brand for q ali y, reliability and dis inc ion on behalf of the Centre for Brand 

Analysis. 

Baby abandoned 80 

years ago finally 

finds out who her 

father is» 

S1.Jperbrands chairman Step en Cheliotis 

saiid: 'Bri ish Airways um bling from top spo

o ou side of the op 20 sho Id be a wake-up

call for all brands.

'In a world where customer expec at1ions have rig tfully ri1se11, brands can o

afford o disappoint ,and 11eed to cont"n1Jally deliver to re ain heir valuable 

reputa ions. o brand, however s rang, is immune o changing consumer 

se imellt. 

· he rise o fres , disruptive brands - particularly in erms of r,elevance o

co s1Jmers' lives - si101Jld be an added wami11g o more es ablished brands.

Tile likes of Netflix, PmpleBr'icks and Zoopla may not be challenging for tile 

op spot in he overall rank:iing ye , b1Jt they surely will be if hey contin1Je

heir cunen momentum and the es al:Jlished elite don' respond fast 

e11ougll.' 


